
 

 

PT Pyridam Farma Tbk. 

Poised to Unlock New Earnings Driver 

BUY (TP: 1,180) 

PT Pyridam Farma Tbk. (PYFA) started its commercial operations in 

1976. The company engages in production and development of 

drugs (pharmaceutical), toll manufacturing services, and medical 

equipment trades. 

 

Riding the new normal trend. The pandemic has affected people ’s 

habits, resulting in a new way of living. The vast majority are now more 

concerned with their wellbeing and we expect rising demand in health-

related products. Referring to BPS data, the performance of pharmaceutical 

industry still experienced a resounding growth of 5.6% in the first quarter of 

2020 amid the pressure of Covid-19 pandemic. PYFA benefited from the 

shifting trend, as shown by its 12.3% top-line growth in FY20 and we expect 

a sustained top-line growth on the back of growing demand for health 

products. 

 

Unlocking new earnings booster.  PYFA is now  poised to unleash its 

potential in consumer health industry after undertaking intensive research 

for the intended market over the last six months in 2020. PYFA aims to 

enter OTC drugs market and sell its products via its own website, as well as 

riding on existing e-commerce platforms, such as Tokopedia, Shopee, 

Lazada, Blibli, etc., with addition of new distribution channels through MT 

and GT channels. For the time being, company would concentrate more in 

Java and Sumatra area before tapping into nationwide coverage. We 

estimate sales performance from this new driver to reach 10%/14% of net 

sales by the end of FY21F/FY22F. 

 

Top-line forecast. After seeing a solid growth in its medical equipment 

segment in FY20 and even better in 1Q21, we see its medical equipment 

may continue to perform well in the rest of 2021, driven by more Covid-19 

testing carried out. For pharma segment, we believe that it may deliver  

robust growth in FY21F on the back of recovery in hospital visits and rising 

health consciousness, combined with potential new market in OTC. For our 

forecast, we bake in 45.0%/27.6% growth for the pharmaceutical and OTC 

drugs segment, resulting in 52.3%/15.8% blended revenue growth in 

FY21F/FY22F.  

 

We initiate coverage on PT Pyridam Farma (PYFA) with BUY 

recommendation and FY22F target price of IDR 1,180, implies 

14.9x FY22F P/E. Our target is justified by its: 1) excellent growth profile, 

2) solid margin, and 3) high ROE. 

30 June 2021 

Team Coverage 
+62 21 392 5550 ext. 610 
research@sinarmassekuritas.co.id 

Stock Information  

Sector Healthcare 

Bloomberg Ticker PYFA IJ  

Market Cap. (IDR tn) 0.53 

Share Out./Float (mn) 535.1/108.9 

Current Price 980 

FY22F Target Price 1,180 

Upside 20.4% 

 

Share Price Performance  

52W High (01/12/21) 1,640 

52W Low (07/01/20) 580 

52W Beta 0.6 

YTD Change 0.0% 

 

Relative Valuations  

Trailing P/E 23.7x 

Forward P/E 12.4x 

P/BV 3.3x 

Highlights (IDR Mn) 2019 2020 2021E 2022F 2023F

Revenue 247,115 277,398 422,543 489,177 524,653

   % growth -1.3% 12.3% 52.3% 15.8% 7.3%

Gross Profit 140,203 163,890 236,884 277,616 299,177

Net Profit 9,344 22,104 32,768 42,342 47,174

   % growth 10.6% 136.6% 48.2% 29.2% 11.4%

Gross Margin (%) 56.7% 59.1% 56.1% 56.8% 57.0%

Net Margin (%) 3.8% 8.0% 7.8% 8.7% 9.0%

Return on Equity (%) 7.7% 15.7% 19.2% 21.2% 20.2%

Return on Assets (%) 4.5% 5.7% 5.8% 7.0% 7.5%

EPS (IDR) 17 41 61 79 88
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Company Background 

 
A brief history of Pyridam Farma. PT Pyridam Farma Tbk. (PYFA) 

was first incorporated in 1976. In 1985, the company established its phar-

maceutical division that was growing rapidly and enabled PYFA to build a 

production plant on a 35,000 sqm land in Cianjur, West Java. The plant 

started its operations in April 2001. In July 2020, Rejuve Global Investment 

Pte. Ltd., has acquired 40.48% PYFA after acquiring 47.61% ownership of 

PT Pyridam International, PYFA’s parent company.  

 

  

 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Revenue contribution and product overview. PYFA ’s business seg-

ment is categorized into: 1) pharmaceutical products and toll manufactur-

ing services segment, and 2) medical equipment products segment, each 

accounted for 95.4% and 4.6% as of 2019.  

 

 

 

 

 

Ownership structure 

Source: Company data, Sinarmas Investment Research 

Net revenue contribution 

Source: Company data, Sinarmas Investment Research 

96.7% 96.2% 95.4%
86.7%

3.3% 3.8% 4.6%
13.3%

2017 2018 2019 2020

Pharmaceutical products and toll manufacturing services Medical equipment products
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Pharmaceutical segment. Pharmaceutical segment consists of ethi-

cal (prescription) drugs, derma products, vitamins, and supplements. Ethi-

cal drugs contributes 75% to FY19 pharmaceutical segment, with the re-

mainder from derma products, vitamins and supplements. Total products 

that PYFA manufactures reach more than 100 SKUs within 12 categories, 

with key product categories including central nervous system, musculo-

skeletal system, and gastrointestinal. 

 

 

Toll manufacturing segment. In this segment, currently PYFA has 

entered into 5-year contracts with 13 principles. The top two partners are 

Indocare (Holisticare Ester-C distributor) and Suryaprana (Nutrimax distrib-

utor). 

 

 

 

Medical equipment segment. PYFA holds 20 distribution permits for 

medical devices and health equipment. The main products sold include 

Covid-19 related items such as swab tests, PCR kits and its consumables. 

 

 

Toll Manufacturing Partners 

Source: Company data, Sinarmas Investment Research 

Vitamin and Supplements 

Source: Company data, Sinarmas Investment Research 

Prescription Drugs 

Source: Company data, Sinarmas Investment Research 
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Business Operations 
 

Production facilities. PYFA ensures the development and production 

of its products are based on Good Manufacturing Process (GMP) through its 

production plant in Cianjur, West Java. Total installed production capacity 

across all products as of 2019 reaches approximately 650 mn products in 

the form of tablets, capsules, effervescent tablets, and syrups. Apart from 

producing its own pharmaceutical drugs and supplements, PYFA also offers 

toll manufacturing services to its partners. Within the site area, company 

has research and development facilities as well as quality control division. 

With these supporting facilities, it can be assured that the products manu-

factured by the Company are of high quality and meet National Food and 

Drug Agency (BPOM) requirements. 

 

 

Distribution channel. PYFA markets its product through 53 inde-

pendent third party distributors, including four nationwide distributors and 

49 local distributors. Currently, PYFA’s products are primarily sold through 

clinics and private doctors. In the future, PYFA aims to expand its distribu-

tion network into general trade (GT) and modern trade (MT) channels. 

 

 

 

 

Medical Equipment 

Source: Company data, Sinarmas Investment Research 

Collection Tube PCR—Extraction Kit PCR—Extractor Machine 

2018 2019

Capacity Actual Utilization Capacity Actual Utilization

Tablet 423,788,400 296,109,002 70% 423,788,400 310,463,073 73%

Capsule 198,128,571 29,425,420   15% 198,128,571 25,920,898   13%

Syrup (bottle) 6,890,280     2,283,927     33% 6,890,280     3,216,334     47%

Dry Syrup (bottle) 4,462,200     630,975       14% 4,462,200     1,720,655     39%

Effervescent Tablet 34,732,800   8,726,506     25% 34,732,800   4,958,710     14%

Cream (tube) 860,280       500,706       58% 860,280       400,149       47%

Production Capacity 

Source: Company data, Sinarmas Investment Research 

Distribution network 

Source: Company data, Sinarmas Investment Research 
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Industry Overview 

 

Healthcare industry. Indonesia’s healthcare industry has been evolving 

since the introduction of national health insurance back in 2014. 

Government’s healthcare spending has shown remarkable growth for the 

last few years with a 12.1% CAGR for 2013-2018, while the percentage of 

healthcare spending compared to overall expenditure is 19.2%. We see 

that healthcare industry will enjoy demographic bonus as Indonesia enters 

a period of demographic transition in which birth rates, mortality rates, and 

growth rates are declining. The growing middle class population in 

productive age range of 15-64 years old creates changes in habits and 

lifestyle (more on preventive healthcare), and we expect that there will be 

a need for wider and better healthcare services in Indonesia. 

 

 

Pharmaceutical market. The pharmaceutical industry was set to 

grow, thanks to the roll out of national health scheme program called 

Jaminan Kesehatan Nasional (JKN) in 2014 which covering over 200 mn 

people. Since then, the industry’s market size has been growing rapidly 

and experienced a 7.6% CAGR 2016-2019. Indonesia currently has around 

15,000 first-rate health facilities across the country, 160,000 general 

practitioners and specialists, while 224 million people now have enrolled 

with the JKN program. This niche market is in great demand by 

pharmaceutical players in Indonesia. The market itself is dominated by 

ethical drugs (60%) with the remainder from over-the-counter (OTC) 

drugs. Amid the significant economic contraction due to Covid-19 

pandemic, the industry still managed to achieve ~6% growth in 2020. 

Going forward, we expect rising health awareness among citizens to be the 

key driver for pharmaceutical industry. 

 

 

 

 

 

 

 

 

 

Ethical drugs market share 

Source: IQVIA Indonesia, Sinarmas Investment Research 

OTC market share 

Source: IQVIA Indonesia, Sinarmas Investment Research 

Indonesia’s population by age 

26.6% 26.3% 24.6%

67.6% 67.7% 69.3%

5.8% 6.0% 6.2%

2018 2019 2020

0-14 years old 15-64 years old 64+ years old

Source: Badan Pusat Statistik (BPS), Sinarmas Investment Research 
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Ethical (prescription) and OTC drugs. The demand for ethical drugs was 

seen lower throughout Mar-Sep 20 due to the reduced number of visits to 

hospitals and pharmacies during lockdown, although the demand has 

gradually recovered over the last 3 months on the back of relaxation in 

mobility restrictions. Meanwhile, we see that demand for OTC drugs was 

also impacted by PSBB, though has rebounded in the 2H20 along with 

increased activity in e-commerce and logistics sectors, coupled with 

growing self-medication behavior in the country. 

 

Medical devices market. According to Fitch Solutions, Indonesia ’s 

medical equipment market was IDR 40.3 tn (USD 2.8 bn) in 2019 and 

predicted to reach IDR 42.3 tn (USD 3 bn) or 5% YoY growth in 2020. The 

majority of this, IDR 21.7 tn (USD 1.5 bn), was coming from imports. The 

imported products are largely sophisticated medical instruments and 

infrastructures such as lasers, CT scan and other diagnostic equipment. On 

the other hand, domestic medical device producers mostly manufacture 

basic items such as surgical gloves, bandages, orthopedic aids, and hospital 

furniture. Demand for medical equipment would be stimulated by the 

expansion of private and government hospitals and clinics, as well as 

improvement on existing facilities. Another factor behind this demand is the 

rise of non-communicable diseases (such as strokes, cancers, diabetes, 

etc.) of which requires advanced and high-tech equipment. 
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Investment Thesis 

 

A promising growth within the underpenetrated market. According 

to World Bank, Indonesia’s healthcare spending was still behind its peers in 

Southeast Asia. Indonesia’s total healthcare spending per capita in 2018 

was USD 111.7 thousand, far below Singapore at USD 2,823 thousand, the 

highest in Southeast Asia. As a percentage of GDP, Indonesia also 

remained the lowest at 2.9%, behind Malaysia at 3.8%, Thailand at 3.8%, 

Singapore at 4.5%, and also Vietnam at 4.5%. Despite of that, we are 

positive that the healthcare sector is already on a path of massive reform, 

offering lucrative opportunity on the back of its large market size and 

increasing government spending on the country’s healthcare. The 

introduction of JKN program back in 2014 has resulted in better healthcare 

facilities, as well as increased demand for hospitals, doctors, and medical 

supplies. The presence of JKN program also encourages society to seek 

treatment through visiting hospitals and doctors. Thus, we see that PYFA 

would also benefit from the growing healthcare market.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Beneficiary of new normal trend. The recent Covid-19 outbreak has 

created a new trend in consumer behavior. The vast majority now are more 

concerned about their health condition and we see that this trend has the 

ability to grow the consumption of health-related products. As mentioned 

by BPS, pharmaceutical industry still recorded a 5.6% growth in the first 

quarter of 2020 despite the significant Covid-19 impact on the economic 

condition. Moreover, the industry was able to achieve remarkable growth in 

its export value which exceeded USD 317 mn or IDR 4.44 tn (exchange 

rate USDIDR IDR 14,000) in the first semester of 2020 (+15.2% YoY). We 

believe that this new trend has also benefited PYFA, as shown by PYFA’s 

12.3% YoY top-line growth in FY20 amid the challenging situation from the 

pandemic. We believe that the new normal trend will provide opportunities 

to PYFA going forward, catalyzed by increasing demand for health products. 

 

Exploring new market. PYFA is now poised to unlock its potential in 

the consumer health industry, after undertaking comprehensive studies for 

the intended market over the last six months in 2020. PYFA intends to 

penetrate the OTC drugs market with an estimated sales contribution 

reaching 10% of net sales. In order to increase brand recognition, PYFA 

plans to market its products with its own website, as well as riding on 

existing e-commerce platforms, such as Tokopedia, Shopee, Lazada, Blibli, 

etc. PYFA also aims to expand its distribution channel to GT and MT ahead. 

 

Healthcare spending per capita 2018 (in USD thousand) 

0.0%

1.0%

2.0%

3.0%

4.0%

5.0%

6.0%

7.0%

2014 2015 2016 2017 2018
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Source: World Bank, Sinarmas Investment Research 

Healthcare spending per capita 2018 (in USD thousand) 

2,823.6 

427.2 
275.9 

151.7 111.7 

Singapore Malaysia Thailand Vietnam Indonesia

Source: World Bank, Sinarmas Investment Research 

E-commerce partners 

Source: Company Data, Sinarmas Investment Research 
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Financial Outlook 

 

FY20 at a glance. The company’s medical equipment segment was one of 

the beneficiaries with the emergence of Covid-19 cases in Indonesia. Its 

revenues jumped by c.3x YoY, thanks to Covid-19 related medical 

equipment such as swab tests, PCR kits, and masks. Meanwhile, the 

pharmaceutical segment slowed down in the 1H20 due to lower private 

doctor visits during PSBB, but we saw the sales has rebounded in the 2H20 

and reach 2% YoY growth for FY20. This brings its blended revenues to IDR 

277 bn (+12.3% YoY). In terms of margin, GPM rose by 240 bps to 59.1% 

due to lower raw material costs. Opex to sales decreased by 390 bps to 

48.4% as it implemented cost-cutting initiatives, particularly on its 

discretionary expenses such as travel, seminar, and others. On the bottom-

line side, its net profit jumped c.2.4x YoY to IDR 22.1 bn. 

 

1Q21 review. As Indonesia continued to see a spike in Covid -19 

cases in early 2021, more Covid-19 testing was carried out. Medical 

equipment sales achieved IDR 27.5 bn (23.5% of total sales), a 75.2% QoQ 

increase despite a high base in 4Q20. Its pharma segment also enjoyed a 

growth of 25.4% QoQ, with sales of IDR 89.9 bn driven by recovery in 

private doctor visit traffic. This brings its blended revenues to IDR 117.4 bn 

(+43.0% QoQ, +48.6% YoY). GPM declined to 55.7% in 1Q21 (vs. 56.4% in 

4Q20) due to lower GPM in medical equipment segment. Meanwhile, opex 

level increased to 36.1% from higher promotion expense. Aside from that, 

PYFA issued a IDR 300 bn bonds in Jan-21, with an 11.25% interest rate 

and a maturity date of Jan-26. According to PYFA, 10% of the proceeds will 

be used to develop health products, 35% as working capital, and 55% for 

business development. Thus, its finance costs jumped to IDR 9.1 bn from 

IDR 1 bn in 4Q20. In all, net profit was recorded at IDR 10.9 bn (+81.4% 

QoQ, +148.5% YoY).  

 

Increasing penetration and maximizing new income source. As 

mentioned before,  a sizable portion of PYFA’s prescription drugs revenues 

came from private doctors and pharmacies. Going forward to 2021, PYFA 

intends to extend its coverages in hospitals, develop its main products 

including vitamins and supplements, and announce 10 new derma products 

in addition to the current seven products. PYFA also aims to generate new 

revenue stream in consumer health market and utilize channel in MT and 

GT. Company has conducted adequate research for OTC drugs and 

consumer health market starting from 2H20, and is ready to launch its 

products in 2021. For the time being, company would concentrate more in 

Java and Sumatra area before tapping into nationwide coverage. We 

estimate sales performance from this new driver to reach 10%/14% of net 

sales by the end of FY21F/FY22F. 

 

Potential for robust growth. After seeing a solid growth in its 

medical equipment segment in FY20 and even better in 1Q21, we see its 

medical equipment may continue to perform well in the rest of 2021, driven 

by more Covid-19 testing carried out. However, we expect the sales to face 

a decline by 40% YoY in FY22F as vaccination has begun and is expected to 

be finished in early 2022. On the other hand, its pharma segment may 

deliver a robust growth in FY21F on the back of recovery in hospital visits 

and arising health consciousness, combined with potential new market in 

OTC. For our forecast, we bake in 45.0%/27.6% growth for the 

pharmaceutical and OTC drugs segment, resulting in 52.3%/15.8% blended 

revenue growth in FY21F/FY22F.  

 

Benefiting digital advertising. In order to increase brand 

awareness, most of Indonesian businesses have shifted to digital 

advertising as Covid-19 pandemic boosts internet use among consumers. 
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PYFA plans to also jump on board, using digital marketing as its way to 

raise its brand awareness especially in the new intended market, consumer 

health industry. Company aims to tap into social medias (Instagram, 

Facebook, YouTube) and digital advertising in e-commerce such as 

Tokopedia, Shopee, Blibli, Lazada, etc. Given the need to raise product 

awareness and strengthening brand presence and exposure, we expect A&P 

expense to increase by 28% YoY, though A&P level as a percentage to 

sales would be lower, at 15.9% in FY21F (vs. 18.9% in FY20) due to faster 

sales growth. Finance expense would jump to 8% of sales (up from 1% in 

FY20) as the result of bonds issuance. This would impact its NPM, which we 

expect will decline to 7.6% in FY21F. 

 

 

 

 

 

 

 

 

 

High ROE and ROA 

Source: Company Data, Sinarmas Investment Research as top any 
forecast 

Net Income and NPM 

Source: Company Data, Sinarmas Investment Research as top any 
forecast 
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Source: Company Data, Sinarmas Investment Research as top any 
forecast 
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Valuation. We initiate coverage on PT Pyridam Farma (PYFA) w ith 

BUY recommendation and FY22F target price of IDR 1,180. Our TP implies 

14.9x FY22F PE. We believe PYFA deserves to be priced at 15% below 

average multiples of other players in healthcare sector on the back of its: 1) 

excellent growth profile, 2) solid margin, and 3) high ROE. 

 

 

 

 

 

Ticker
Market Cap. 

(in IDR tn)
P/E P/B

EV / 

EBITDA
GPM NPM ROA ROE

PEHA 0.97               13.9          1.3          14.0          53.4          5.0            2.4            6.4            

MERK 1.49               16.5          2.2          n.a. 44.9          11.0          7.9            11.9          

DVLA 2.64               14.2          1.9          8.8            50.9          8.9            8.5            12.3          

SOHO 6.19               25.6          2.8          19.2          21.8          2.7            4.5            9.4            

TSPC 6.84               8.6            1.1          3.9            35.7          7.3            9.1            13.8          

SIDO 21.90              22.4          7.4          16.2          55.1          28.0          25.3          29.7          

KLBF 63.52              22.8          3.5          14.2          44.3          12.0          13.0          16.7          

Mean 14.79             17.72       2.89       12.70       43.74       10.68       10.09       14.33       

Source: Bloomberg, Sinarmas Investment Research 

Peers valuation 
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Source: Company as to historical data, Sinarmas Investment Research as to any forecast 

Income Statement (IDR Mn) 2019 2020 2021E 2022F 2023F

Revenue 247,115 277,398 422,543 489,177 524,653

   % growth -1.3% 12.3% 52.3% 15.8% 7.3%

Cost of Good Sold (106,912)          (113,508)          (185,659)          (211,561)          (225,476)          

Gross Profit 140,203 163,890 236,884 277,616 299,177

   % growth -7.2% 16.9% 44.5% 17.2% 7.8%

Operating Expenses (129,282)          (134,340)          (163,045)          (192,127)          (206,190)          

Opex to Sales (%) 52.3% 48.4% 38.6% 39.3% 39.3%

EBIT 10,921             29,550             73,839             85,489             92,987             

   % growth -16.9% 170.6% 149.9% 15.8% 8.8%

EBITDA 18,327             37,286             82,099             94,187             102,467           

   % growth 11.5% 103.4% 120.2% 14.7% 8.8%

Other Income (Expenses) 4,361              2,593              674                 780                 837                 

Net Financing Income (Expenses) (2,762)             (2,501)             (33,553)           (33,343)           (33,344)           

EBT 12,520             29,642             40,960             52,926             60,480             

Tax Expenses (3,176)             (7,538)             (8,192)             (10,584)           (13,306)           

Net Income 9,344               22,104             32,768             42,342             47,174             

   % growth 10.6% 136.6% 48.2% 29.2% 11.4%

EPS (IDR) 17 41 61 79 88

Balance Sheet (IDR Mn) 2019 2020 2021E 2022F 2023F

Cash & Equivalents 5,294 9,634 11,684 10,872 11,327

Trade Receivables 41,965 60,334 85,608 90,408 102,001

Inventories 44,270 51,036 92,830 105,781 112,738

Other Current Assets 4,417 8,337 156,991 164,639 171,974

Total Current Assets 95,946 129,341 347,113 371,700 398,040

Fixed Assets 88,398 96,247 193,186 200,448 218,615

Other Non Current Assets 6,442 2,986 9,104 10,058 10,246

Total Assets 190,786 228,574 549,403 582,206 626,901

ST Debt 11,607 27,505 27,409 26,351 26,375

Trade Payables 8,507 9,669 11,491 12,686 12,350

Other Current Liabilities 7,085 7,575 2,845 3,157 13,990

Total Current Liabilities 27,199 44,749 41,745 42,194 52,715

LT Debt 5,109 8,008 304,868 304,537 304,241

Other Non Current Liabilities 33,752 18,185 19,022 19,196 19,194

Total Liabilities 66,060 70,942 365,635 365,927 376,150

Share & APIC 55,573 55,573 55,573 55,573 55,573

Retained Earnings 69,153 102,059 128,195 160,706 195,178

Others -                     -                     -                     -                     -                     

Total Equity 124,726 157,632 183,768 216,279 250,751

Total Liabilities & Equity 190,786 228,574 549,403 582,206 626,901
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Source: Company as to historical data, Sinarmas Investment Research as to any forecast 

Cash Flow (IDR Mn) 2019 2020 2021E 2022F 2023F

Net Income 9,344               22,104             32,768             42,342             47,174             

Dep. & Amortization 7,406              7,736              8,260              8,698              9,480              

Chg. In NWC (2,066)             (27,404)           (218,629)          (23,893)           (15,386)           

CF from Operating 14,684             2,436               (177,601)         27,147             41,268             

Capital Expenditure (5,427)             (3,903)             (104,030)          (14,675)           (26,233)           

Chg. in LT Assets (1,150)             (8,226)             (7,286)             (2,239)             (1,601)             

Chg. in LT Liabs 5,076              (15,565)           835                 174                 (5)                   

CF from Investing (1,501)              (27,694)           (110,481)         (16,740)           (27,839)           

Chg. in Share & APIC -                     -                     -                     -                     -                     

Chg. In Debt (6,298)             18,797             296,764           (1,389)             (271)                

Dividends Paid (2,140)             -                     (6,632)             (9,830)             (12,703)           

Others (1,404)             10,801             -                     -                     -                     

CF from Financing (9,842)              29,598             290,132           (11,219)           (12,974)           

Chg. in Cash 3,341              4,340              2,050              (812)                455                 

Beginning Cash 1,953              5,294              9,634              11,684             10,872             

Ending Cash 5,294               9,634               11,684             10,872             11,327             

Financial Ratio & Key Assumptions 2019 2020 2021E 2022F 2023F

Profitability

Return on Equity 7.7% 15.7% 19.2% 21.2% 20.2%

Return on Assets 4.5% 5.7% 5.8% 7.0% 7.5%

Gross Margin 56.7% 59.1% 56.1% 56.8% 57.0%

Operating Margin 4.4% 10.7% 17.5% 17.5% 17.7%

EBITDA Margin 7.4% 13.4% 19.4% 19.3% 19.5%

Net Margin 3.8% 8.0% 7.8% 8.7% 9.0%

Liquidity

Current Ratio (x) 3.5 2.9 8.3 8.8 7.6

Quick Ratio (x) 1.7 1.6 2.3 2.4 2.1

Solvency

Debt to Equity (x) 0.1 0.2 1.8 1.5 1.3

Debt to Assets (x) 0.1 0.2 0.6 0.6 0.5

Valuation

Price to Earnings (x) 67.6 28.6 19.3 14.9 13.4

Price to Book (x) 5.1 4.0 3.4 2.9 2.5



 

 

SINARMAS SEKURITAS INVESTMENT RATINGS GUIDE 
 
BUY: Share price may rise by more than 15% over the next 12 months. 
ADD: Share price may range between 10% to 15% over the next 12 months. 
NEUTRAL: Share price may range between –10% to +10% over the next 12 months. 
REDUCE: Share price may range between –10% to –15% over the next 12 months. 
SELL: Share price may fall by more than 15% over the next 12 months. 
 
 
 
DISCLAIMER  
 
This report has been prepared by PT Sinarmas Sekuritas, an affiliate of Sinarmas Group.  
 
This material is: (i) created based on information that we consider reliable, but we do not represent that it is accu-
rate or complete, and it should not be relied upon as such; (ii) for your private information, and we are not solicit-
ing any action based upon it; (iii) not to be construed as an offer to sell or a solicitation of an offer to buy any secu-
rity. 
 
Opinions expressed are current opinions as of original publication date appearing on this material and the infor-
mation, including the opinions contained herein, is subjected to change without notice. The analysis contained here-
in is based on numerous assumptions. Different assumptions could result in materially different results. The analyst
(s) responsible for the preparation of this publication may interact with trading desk personnel, sales personnel and 
other constituencies for the purpose of gathering, integrating and interpreting market information. Research will 
initiate, update and cease coverage solely at the discretion of Sinarmas Research department. If and as applicable, 
Sinarmas Sekuritas’ investment banking relationships, investment banking and non-investment banking compensa-
tion and securities ownership, if any, are specified in disclaimers and related disclosures in this report. In addition, 
other members of Sinarmas Group may from time to time perform investment banking or other services (including 
acting as advisor, manager or lender) for, or solicit investment banking or other business from companies under our 
research coverage. Further, the Sinarmas Group, and/or its officers, directors and employees, including persons, 
without limitation, involved in the preparation or issuance of this material may, to the extent permitted by law and/
or regulation, have long or short positions in, and buy or sell, the securities (including ownership by Sinarmas 
Group), or derivatives (including options) thereof, of companies under our coverage, or related securities or deriva-
tives. In addition, the Sinarmas Group, including Sinarmas Sekuritas, may act as market maker and principal, will-
ing to buy and sell certain of the securities of companies under our coverage. Further, the Sinarmas Group may buy 
and sell certain of the securities of companies under our coverage, as agent for its clients. 
 
Investors should consider this report as only a single factor in making their investment decision and, as such, the 
report should not be viewed as identifying or suggesting all risks, direct or indirect, that may be associated with any 
investment decision. Recipients should not regard this report as substitute for exercise of their own judgment. Past 
performance is not necessarily a guide to future performance. The value of any investments may go down as well as 
up and you may not get back the full amount invested. 
 
Sinarmas Sekuritas specifically prohibits the redistribution of this material in whole or in part without the written 
permission of Sinarmas Sekuritas and Sinarmas Sekuritas accepts no liability whatsoever for the actions of third 
parties in this respect. If publication has been distributed by electronic transmission, such as e-mail, then such 
transmission cannot be guaranteed to be secure or error-free as information could be intercepted, corrupted, lost, 
destroyed, arrive late or incomplete, or contain viruses. The sender therefore does not accept liability for any errors 
or omissions in the contents of this publication, which may arise as a result of electronic transmission. If verification 
is required, please request a hard-copy version. 
 
Additional information is available upon request. 
 
Images may depict objects or elements which are protected by third party copyright, trademarks and other intellec-
tual properties.  
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